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Focus on IPR Strategy in the  
EUROPEAN PARLIAMENT 

for. The wealth of a nation is in its 
creators and there should be a 
visible economic return to artists. 
 
Sarah Ludford MEP (UK) pointed 
out that a free internet (libre) did not 
mean it had to be free of charge 
(gratuit). 
 
Speaking for the creative sector, 
Elisabeth O. Sjaastad (FERA) 
pointed out that artists not only 
create their own jobs, but their work 
creates jobs and new businesses in 
the extended value chain that is 
collectively known as the cultural 
and creative industries. As many as 
14 million people work in the creative 
sector across Europe today. 
 
 

At an event in the European 
Parliament in Strasbourg on 16 
November, MEPs and experts in 
the creative sector confirmed their 
support for the Commission's IPR 
Strategy to encourage further 
growth. Opening the debate,   
Chair Dominic McGonigal (PPL) 
highlighted that the creative sector 
is a European success story and a 
key factor in delivering growth in 
the economic crisis. 
 
Emma McClarkin MEP (UK) urged 
the establishment of a creative 
content network to encourage more 
engagement between creators, 
businesses and politicians. 
 

The IPR Strategy contains a 
package of initiatives which will 
need to be designed to support the 
many new business models that 
have emerged online. 
 
Toine Manders MEP (NL) called on 
the EU to introduce a programme to 
help consumers adapt to the new 
economy and understand the value 
of the IP which is the principal asset 
online. We do not permit shop-lifting 
and yet many consider it acceptable 
to take online content. 
 
Luigi Berlinguer MEP (IT) talked of 
an ideological war between those 
who thought content should be free 
and those who thought it should be 
paid  
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NEWS  

European Commission announces new 
Creative Europe Programme 
 

Mathieu Moreuil from the Premier 
League called for contractual 
freedom in the forthcoming IPR 
Strategy initiatives. He informed 
participants that the Premier 
League offered pan-European 
rights across all platforms but 
broadcasters preferred to bid for 
territorial rights so they could tailor 
programming to the local audience 
in the local language focused on 
local players. The biggest 
challenge was piracy, even when 
games were available free-to-air. 
 
Niklas Lagergren (Motion Pictures 
Association, US) outlined the main 
initiatives within the IPR Strategy 
(Orphan Works Directive, 
Collective Rights Management 
Directive, revision of Enforcement 
Directive, Audiovisual Green Paper 
and Europeana). He confirmed the 
creative sector's support for the 
IPR Strategy with its emphasis on 
growth in IP-based businesses 
which are already among Europe's 
greatest successes. 
 
Francisco Cabrera from the 
European Audiovisual Observatory 
outlined a recent study by his 
organisation into a content levy for 
ISPs.  
 
Emma McClarkin commented that 
the proposal did not allow the 
normal development of the market 
to reflect different consumer needs. 
 
The IPR panel was part of the 
Briitish Chamber of Commerce 
annual event at the European 
Parliament, and was concluded by 
a dinner during which Malcolm 
Harbour MEP (UK), Chairman of 
the EP Internal Market Committee, 
spoke about the traditions, values 
and consumer confidence that 
make European brands 
competitive on the global market. 
 
This was a very good opportunity 
for FERA to engage more 
extensively with MEPs. 
 

Focus on IPR Strategy in 
the European Parliament 
(Continued) 
 

Thousands of people working in 
cinema, TV, culture, music, 
performing arts, heritage and related 
areas would benefit from increased 
EU support under the new 'Creative 
Europe' programme unveiled by the 
European Commission on 23 
November. With a proposed budget  
of €1.8 billion for the period 2014-
2020, a 37% increase on current 
spending levels, it would be a much-
needed boost for the cultural and 
creative industries, which are a major 
source of jobs and growth in Europe.  

Creative Europe will be the umbrella 
framework comprising the current 
Culture and MEDIA programmes 
which have supported the cultural  
and audiovisual sectors for more   
than 20 years.  

The indicative budget split between 
the programme strands would be 30% 
for the culture strand, 55% for MEDIA 
and 15% for the cross-sectoral bank 
guarantee fund. 

The new programme would allocate 
€905,5 million to the MEDIA strand 
tentatively divided among the 
following action lines: 

• Training 7 % 
• Project development - 

theatrical films 12% 
• Project development – 

television 12% 
• Video games 2 % 
• International co-production 

funds 2% 
• Promotion 10% 
• Distribution – theatrical 27% 
• Cinema network 11% 
• Online platforms 6% 
• Festivals 3 % 
• Sales agents 4.5 % 

 
Further details can be found in the 
Commission’s Impact Assessment 
document, although it is accompanied 
by disclaimer saying that it: “does not 
prejudge the final form of any decision 
to be taken by the Commission”. 

The Creative Europe proposal is now 
under discussion by the Council (27 
Member States) and the European 
Parliament who will take the final 
decision on the budgetary framework   
for 2014-2020. 

Speaking to Screen Daily in Berlin 
recently, the MEDIA Programme Head  
of Unit Aviva Silver called on the film 
community to step up its lobbying of 
Europe’s politicians to secure the 
content and budget of the EU’s 
audiovisual programme from 2014. 
 
“Thanks to a lot of pressure from the 
industry, we actually have an increased 
budget for MEDIA,” Silver said. “But  
now it is up to you, along with us, to 
convince the member states and the 
Members of the European Parliament 
over the next 18 months that is worth 
putting money into cinema and to say 
that it is not just glamour but also has   
an importance for the economy and the 
image of Europe to the outside world.“ 
 
A more detailed presentation of the 
future MEDIA strand within the  
proposed Creative Europe programme 
will be made during the MEDIA 
Information Day at the Berlinale in 
February, says Silver: “We will be 
wanting to explain where we are in our 
thinking about the mechanisms such as 
the financial instrument, and we will be 
outlining the institutional timetable for 
decisions by the Council and 
Parliament.“ 
 
Read more about Creative Europe HERE 

"This investment will help tens of 
thousands of culture and audiovisual 
professionals to make the most of 
the Single Market and to reach new 
audiences in Europe and beyond; 
without this support, it would be 
difficult or impossible for them to 
break into new markets." 

Androulla Vassiliou         

Commissioner for Education,          
Culture Multilingualism and Youth 

	  

http://ec.europa.eu/culture/creative-europe/


CultureWatchEurope 2011 
Think tank in Slovenia 

CultureWatchEurope Cultural Governance: from 
challenges to changes 
 
A small number of high-ranking 
policy makers, leading thinkers and 
practitioners in the cultural sector 
who gathered for 1½ days of 
reflection in Bled, Slovenia on 11-12 
November. FERA CEO Elisabeth O. 
Sjaastad was one of the participants.  
 
The meeting was devoted to the 
ideas and practices involved in 
responsible cultural policy making, 
and especially the role of the state in 
‘cultural governance’.  
  
The event was hosted by the 
Ministry of Culture of Slovenia and 
was the third in a series of 
CultureWatchEurope events, 
building on previous work.  
  
By means of case studies, analysis 
of strategic dilemmas and stories of 
change, the conference targeted 
insight and directions for democratic 
cultural policy making in times when 
our society is exposed to multiple 
challenges that require policy 
makers to look ahead and make 
difficult choices.  
  
Questions addressed included : 
 

• How to ensure cultural rights 
and democratic access?  

• What are the basic values 
not to be compromised?  

• What are the 
conditions/possibilities for 
culture to be an agent of 
change?  

• How to ensure system 
change and a new public 
policy?  

• What are the ethical 
orientations?  

 
 
Read more about it HERE 
	  

	  	  

Neelie Kroes, Digital Agenda  
Commissioner and Vice-President 
of the European Commission 
gave a speech in Avignon, France 
on 19 November Here are some 
excerpts:  

"I know how important "windowing" 
is for the (audiovisual) industry 
under current business models and 
I don't want to take decisions for 
the business, it's not my job. As 
new ways of watching films 
develop in the market, binding 
legislation dictating the sequence 
and period of release windows 
seems inflexible – and may make it 
harder, not easier, to provide and 
purchase content legally". 

collection of this compensation   
should be organised in the most 
efficient way possible”. Mr. Vitorino's 
task will be to moderate stakeholder 
discussions exploring possible 
approaches to harmonisation of both 
the methodology used to impose 
levies and the systems of 
administration of levies. Discussions 
will commence in the beginning of 
2012 and will be completed before the 
summer of 2012. Private copy levies 
exist in all European countries except 
UK, Ireland and Malta. 
 

"A system of rewarding art, in all    
its dimensions, must be flexible  
and adaptable enough to cope   
with these new environments.      
Or else we will kill innovation      
and damage artists' interests".  

"…it's not all about copyright. It is 
certainly important, but we need to 
stop obsessing about that. The life 
of an artist is tough: the crisis has 
made it tougher. Let's get back to 
basics, and deliver a system of 
recognition and reward that puts 
artists and creators at its heart".  

Read editorial below for comment. 

Read the full speech HERE	  	  	  	  	  	  	  	  

Commissioner Barnier appoints Mario 
Vitorino as mediator on private copy levies 
2011 Think tank 

Commissioner Kroes' speech in 
Avignon: "Who feeds the artist?" 

CultureWatchEurope 

NEWS  

Former European Commissioner 
for Justice and Home Affairs, Mario 
Vitorino has been asked to take up 
the mission of mediator to lead the 
process of the stakeholder dialogue 
on private copying levies. The 
process has as its objective laying 
the ground for legislative action on 
private copying levies at EU level. 
Commissioner Barnier says in a 
statement: “The fact that authors 
and other rightholders must receive 
fair compensation for the use of 
their work is not at issue. The issue 
is that all schemes used for the  

The Greens/EFA in the European Parliament  
publish position paper on Creation and Copyright 

hink tank 
  

”To improve the condition of 
artists requires to change contract 
law at the European level in order 
to stop buy out contracts and to 
put artists and creators in a better 
negotiating position when facing 
the entertainment oligopolies that 
dominate the market”. 
 
Read the full position paper HERE 

FERA notes with interest the position 
paper ”Creation and Copyright in the 
Digital Era” published by the Greens. 
While FERA disagrees with many of 
the views expressed in the paper, we 
welcome the points made in relation 
to buyout contracts and the citizens’ 
responsibility towards the artists 
whose work they enjoy. 
 

http://europa.eu/rapid/pressReleasesAction.do?reference=SPEECH/11/777&format=HTML&aged=0&language=EN&guiLanguage=frhttp://europa.eu/rapid/pressReleasesAction.do?reference=SPEECH/11/777&format=HTML&aged=0&language=EN&guiLanguage=frhttp://europa.eu/rapid/pressReleasesAction.do?reference=SPEECH/11/777&format=HTML&aged=0&language=EN&guiLanguage=fr
http://www.greens-efa.eu/creation-and-copyright-in-the-digital-era-4525.html
http://www.coe.int/t/dg4/cultureheritage/cwe/ThinkTank_en.asp


 
NEW MARKET, NEW DEAL 
FERA replies to Green Paper on Online Distribution of Audiovisual Works 
 
 
 

NEWS  

 
FERA publishes EU Advocacy Manual 
 

FERA has recently compiled a ”lobby guide” for filmmakers 
detailing key EU institutions, relevant officials in the European 
Commission, members of the European Parliament, EU audiovisual 
and copyright legislation, selected European Court of Justice 
judgements, as well as other European bodies in the audiovisual 
field. This manual is designed as a practical tool for the 39 
member associations to better follow the EU legislative process 
and thereby address their own governments and their elected 
officials in Brussels more effectively on issues of concern to 
directors and to the audiovisual industry as a whole. 

 

To	  request	  a	  copy	  of	  FERA’s	  EU	  Advocacy	  Manual	  please	  send	  an	  e-‐mail	  
to:	  office@filmdirectors.eu	  

In our reply to the European Commission Green 
Paper on Online Distribution of Audiovisual Works      
FERA made proposals on the basis of the 
following principles: 

5) The EU digital market for audiovisual 
material is now growing at an 
increasing rate, but this growth must 
be encouraged and directed with EU 
legislation, and its proceeds shared. 

6) FERA proposes a system of National 
One Stop Shops that would simplify 
rights clearance for European films 
and programmes, and increase their 
online distribution to European 
audiences. 

7) Equally important to the achievement 
of growth is the involvement and 
incentivisation of film authors in 
Europe.  

 

 

1) Authors’ have little negotiating 
power: most are obliged to sign 
contracts that allow them no 
participation in the success of their 
works 

2) Their full and proper participation 
requires EU legislation for 
inalienable, unwaivable Fair 
Payment initially for online use, and 
eventually for all means of 
distribution.  

3) These complex issues would benefit 
from ongoing involvement of EU 
authorities via, for instance, an 
extended role for the Contact 
Committee. 

4) Legislation for online growth must 
not undermine European cinema. 

 

Download FERA’s complete reply to 
the Green Paper HERE 

Design	  by	  Phil	  Harrison	  	  

http://www.filmdirectors.eu/?p=1601


Digital cinemas see drop in US market share  
 First statistics on trends from Norway’s fully digitised cinemas 
 

	  	  Background 

• Norway has 200 cinemas (430 screens), 
with only 20 making a profit. A unique 
characteristic of the Norwegian cinemas 
is that they are publicly owned by local 
municipalities. Few are privately owned, 
but pan-Nordic vertically integrated 
companies such as SF and Nordisk have 
recently entered the market. 

 
• In 2010 FILM & KINO (the professional 

organisation representing cinemas in 
Norway) finalised the financial agreement 
with stakeholders to digitise all cinemas  
in Norway as a coordinated national ”roll 
out”. Of the total costs of approx. €52 
million, the film distributors pay 40%, 
FILM & KINO pay 25% from their 
accumulated fund of cinema ticket levies. 
The remaining 35% are paid for by the 
cinemas through loans to be paid back 
over 6 years (guaranteed by FILM & 
KINO). 

 
• The distributors’ part of the financing 

comes in the form of a so-called Virtual 
Print Fee (VPF). The Norwegian 
distributors wanted VPFs to apply only   
to premiere screenings, but FILM & KINO 
opted for VPFs on each screening of a 
film in their deal with the 6 major 
Hollywood studios. The VPF is 65€ per 
screening, but maximum 260€ per film 
per cinema, and only for the first 90 
cinemas. 

 
• To avoid the VPF becoming an obstacle 

to small films, an automatic  screening 
support from FILM & KINO for the first   
40 screenings was introduced, with a 
possibility to apply for an extension to    
90 screenings. The extension support     
is aimed at quality films, children’s films, 
Norwegian and Nordic films.  

 
• From 15 November 2011 the initial 40 

screenings support is no longer 
automatic, but awarded by application 
only (based on the aforementioned 
criteria).   

 
• Norway now has 420 digitised screens 

and 70% of them are equipped for 3D. 

Findings so far 

For the period January – November 2011, cinema 
admissions are up by 5.8% from 2010 (bringing them to 
the level of 2008). The first six months showed the highest 
in Europe, which would  seem to indicate that digitisation 
plays a role, although national films account for most of 
the increase.  

For the audience, digitisation of small cinemas makes the 
biggest difference. (In Norway 50% of the cinemas are 
considered small and these have less than 10.000 
admissions per year each). For these cinemas admissions 
are up by a whopping 42,9%! 

The number of days delay between a national and a local 
premiere has dropped dramatically. For the smallest 
cinemas the number who start showing a new film on the 
same day as the national release, or within the first week 
is up from 5% to 38%. These cinemas have also 
increased the total number of titles they programme. For 
all cinemas the number of screenings per film are up by 
10%, but the length of run per film is significantly down for 
all types of films (and in all cinemas). 

Older non-digitized films are for the most part out of 
circulation, as few cinemas have kept 35mm projection 
equipment alongside digital, due to space constraints of 
projection rooms. 

Interestingly, market shares are up for Norwegian, 
European and "other" films, and down for US films. 

NEWS FOCUS: Digital  Cinemas 

	   	   	   	   	   	  MARKET	  SHARE	  
	   	   	   	   	  	  	   Norway	   Europe	   USA	   Other	   Total	  

2007	   16,8	  %	   11,1	  %	   70,0	  %	   1,1	  %	   100,0	  %	  
2008	   21,3	  %	   11,4	  %	   65,5	  %	   1,0	  %	   100,0	  %	  
2009	   20,9	  %	   18,3	  %	   59,1	  %	   1,1	  %	   100,0	  %	  
2010	   22,4	  %	   11,6	  %	   64,3	  %	   1,0	  %	   100,0	  %	  
2011	   24,6	  %	   14,8	  %	   58,2	  %	   1,4	  %	   100,0	  %	  

 
Statistics	  curtesy	  of	  FILM	  &	  KINO	  	  	  

RELEASES	  
	   	   	   	   	  	  	   Norway	   Europe	   USA	   Other	   Total	  

2007	   23	   63	   111	   15	   212	  
2008	   22	   49	   109	   16	   196	  
2009	   24	   62	   108	   11	   205	  
2010	   24	   49	   94	   18	   185	  
2011	   30	   48	   96	   18	   192	  
	  



NEWS FOCUS: Digital  Cinemas 
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Norway’s Digital Cinemas  
(Continued) 

 

The debate over repertoire 

Digitisation of cinemas came with the promise of 
new opportunities for smaller films. While digitised 
cinemas of all sizes can - and some do - promote 
productions with a local connection even when  
these have not been picked up for national 
distribution, the most worrying trend among the    
first results is the shorter cinema runs for each film. 
The Norwegian film industry has followed  the 
digital shift with anxious anticipation and some 
independent distributors have already expressed 
their concern. 

A hike in the number of new titles available to all 
cinemas, increases the pressure to perform on par 
with genre films and blockbusters that rely heavily 
on their opening weekend performance. Smaller 
”word-of mouth” films now run an even greater risk 
of being taken out of cinemas before the buzz pays 
off. 

The initial automatic screening support, seemed to 
have the unintentional effect that mediocre 
American films that still passed as safe 
programming, got a cheap cinema release as an 
advertising campaign to boost their DVD/BlueRay 
afterlife. With the  automatic support now gone, this 
aberration will hopefully subside. 

But while cinemas frolic in the new flood of digital 
film supply and may only need to consider the total 
number of admissions, the loss of box office 
earnings could for some films turn out to be greater 
than the costs saved on digital distribution.  

Such an end result could leave the rosy promise of 
digital diversity sadly unfulfilled. 

	  

In an op-ed piece in Danish newspaper Politiken 
called “Danish film is locked up in the cinema” (23 
November) film director Anette K. Olesen (Little 
Soldier, Small Accidents) questions the length of the 
holdback period for cinemas, which was renegotiated 
by Danish distributors and cinema owners last 
summer to match Hollywood’s 4 months.  

Olesen notes that films which only play in theatres 2-
3 weeks before being taken off, must also suffer the 
fate of being completely off the market for the 
remainder of the holdback period – losing any 
synergies with the promotion and advertising 
campaigns mounted for its initial release. And on top 
of this, statistics show that piracy is particularily 
rampant during this time.  

Olesen’s own films are all available on MUBI.com – 
in theory, but current contractual obligations means 
that they have to be geo blocked. “We make films for 
the audience – not for the screen”, says Olesen, “We 
want to communicate, we want to meet our audience” 
and warns that directors may take matters into their 
own hands, hold on to their rights and start their own 
companies to seize the new opportunities offered by 
digital distribution. 

The intense public debate that followed Olesen’s op-
ed has now produced concrete results. After initial 
accusations that her attitude was ”damaging the film 
industry”, regional giant Nordisk Film (with full vertical 
integration in producing, distributing and exhibiting 
films) spoke out in her defense and acknowledged 
that the situation was unfortunate  for smaller artistic 
films.     

On 6 December the distributors and cinema owners 
announced that they would strike a new deal by 
Christmas to exempt such films from the holdback 
period and allow quicker distribution on other 
platforms. 

Danish film director starts debate: 
Flexible "windows" for smaller films ? 
 
 

Screenshot	  from	  MUBI	  	  	  	  	  ©	  	  Politiken	  



Marie Artaker from Austria won the FERA logo 
competition at Central Saint Martins College (UK)  
 

“Directors are speaking up for 
creativity, quality and leadership     
and  it’s more important than ever   
that we do. The more directors we  
can bring into the community the  
more powerful our voice will be. 
Directors can make a difference.        
It does matter what we think about   
the key issues affecting our 
industry, and government, 
broadcasters and stakeholders are 
now listening to  us and asking for 
our views.” 

Paul Greengrass                                 
President of Directors UK 

	  

	  

A few months ago FERA launched a logo competition at Central Saint 
Martin’s College, one of London's most respected art and design 
institutions, producing some of the most important artists, designers and 
performers over the last 150 years. Their stellar list of alumni includes 
Alexander McQueen, Mike Leigh, Colin Firth, PJ Harvey, Lucian Freud, 
Gilbert and George to name a few.  

Among the proposals FERA’s Executive Committee chose the visual 
concept submitted by Marie Artaker, a second year graphic design student 
from Austria. The logo is designed to appear as if a (film-)camera is about 
to pull focus on the letter “F” which could stand for Film, Federation, FERA. 
It is an attempt to express the director’s personal “point of view” in both his 
vision and realisation of a film. Marie has designed the main elements of 
FERA’s new visual identity, as well as the recent booklet FERA Directors’ 
Contract Guidelines, which can be downloaded HERE 

FERA CEO meets Greek 
members 

NEWS: FERA members 

Directors UK welcomes 
directors of all categories 
  
Directors UK is opening its doors to not 
just film and television directors but to all 
screen directors working in any medium 
such as new media, games, music 
videos, commercials, corporate, short 
films - and nurturing emerging talent in 
the form of student membership. It marks 
Directors UK’s transition to becoming    
the single professional organisation 
supporting and campaigning on behalf    
of all directors in the UK. The new 
Membership Scheme offers a full range  
of services and a new website to provide 
directors with all the support they need   
to protect their rights, advance their    
skills and career, and to be part of an 
organisation and community which 
campaigns and lobbies for all British 
screen directors. Directors UK has a 
recognised negotiating role with 
broadcasters and producers for directors’ 
creative and commercial rights. It is also 
now established as a representative of 
creative leadership on various 
government and industry committees, 
lobbying to ensure that policymakers take 
account of directors’ views and issues.   

 

 	  

Elisabeth O. Sjaastad met with    
members of the Greek Directors'   
Guild in Athens on 19 November.  

While the Guild itself is currently not 
very active, many young filmmakers 
are part of MIKRO, the Association   
for Dissemination of Short Film, that 
holds a significant library of Greek 
short films that are in desperate need 
of being digitised. 

The situation for filmmakers in Greece 
is understandable very difficult at the 
moment, and although the Greek Film 
Centre is still operational, it has not 
given support to new productions for 
the past two years.  

This leaves Greek film professionals 
with no prospects of paid work, at a 
time when the country's challenges 
should be chronicled by its artists. 
Many filmmakers have joined the 
protests, but also try with their limited 
means to document the crisis.  

Greek film still has achievements to 
show for this year: "Attenberg" by 
Athina Rachel Tsangari was one of  
the 3 Lux Prize finalists. 

	  

	  

http://www.filmdirectors.eu/?p=1587


Visit to Luxembourg            
member LARS 

On 25 November FERA CEO 
Elisabeth Sjaastad met with board 
members of the Luxembourg 
Association of Directors and 
Screenwriters (LARS) to discuss 
their ongoing negotiations with 
producers about salaries, royalties, 
and working conditions.  

During a lunch meeting with the 
Luxembourg Film Fund/MEDIA 
Desk Elisabeth learned about the 
very positive new developments   
for Luxembourg's film industry.  
With increasing investment in local 
productions the Luxembourish   
Film Fund aims to develop a new 
generation of local talents. 2011 
has been a year of "firsts": RTL 
Luxembourg commissioned the  
first Luxembourgish sitcom, thereby 
taking the first step to fulfilling their 
obligations to spent 10 % of 
programming budget (or air time)  
on programmes from independent 
producers (as required by the 
Audiovisual Media Services 
Directive).  

In recent months Luxembourg films 
such as "Hot, Hot, Hot!" the 
directorial feature debut of award-
winning short film director Beryl 
Koltz, and the feature documentary 
"De Baureblues" (The Farmer’s 
Blues) from director Julie Schroell. 

2012 will see the release of 
Luxembourg's first children's film 
"Melusina TS" directed by Laura 
Schroeder. 

A pending judgement by the 
European Court of Justice (Case 
C-277/10) that will determine 
whether the Austrian cessio legis 
(whereby the economic exploitation 
rights to a film is vested in the 
producer by law), are compatible 
with EU law, could also affect the 
legal rights of film directors in 
Luxembourg, who are 
disadvantaged by similar national 
legislation. 

Directors’ Guild of  
Norway Symposium  

On 4 & 5 November the Directors’s 
Guild of Norway (NFR) organized a 
two-day symposium. The first day 
was devoted to updating directors on 
the latest tools and techniques for 
building their audiences online. 
Thomas Mai, former producer      
and sales agent from Trust Nordisk,  
held an inspired 8-hour session with 
loads of practical examples.  

Day 2 was a series of panels 
debating the generous Norwegian 
film support system and asked: ”Is 
the film funding in good hands?” 
Managing Director of the Norwegian 
Film Institute, Nina Refseth, and 
Head of Production and 
Development Ivar Køhn answered 
questions from directors and other 
film industry representatives. They 
acknowledged that from an artistic 
point of view the ambitions have not 
been fully realized, and hoped that 
the new low budget feature film 
scheme to be introduced in 2012 
would provide new opportunities for 
creative risk taking. FERA CEO 
Elisabeth O. Sjaastad attended the 
symposium, where the Guild also 
presented the results of their recent 
member survey. Of their 147 
members, 80 responded. Some    
key findings were: 

• 70% write their own scripts, 
24% are co-writers 

• 60% work mostly on projects 
they initiated themselves 

• 57% were asked to invest 
part of their salary in the film 
during contract negotiations 

• 62% never receive financial 
statements from the 
producer regarding their 
investment  

• 50% had non-film related 
work on the side to make a 
living. 

Malta boosts national 
film production 
  

NEWS: FERA members 

The Maltese Minister of Finance, 
the Economy and Investment has 
announced a 10,4 % budget 
increase for Cultural and Creative 
Industries in 2012. 2011 already 
saw an increase of 13,2%. in 2012 
Malta will be hosting the European 
Film Awards, and the government  
is committed to keep improving the 
skills of the Maltese film industry 
through industry-led international 
courses. Additionally, a film fund of 
€250.000 will be used for further 
development of the Maltese film 
industry. 

The government will also introduce 
a tax exemption for income from 
copyright, and expects this scheme 
to attract international artists to 
Malta, to make Malta more 
attractive to the film industry and to 
create broader economic benefits  
in various sectors.  

During a recent visit to Malta by 
secretary generals from 12 
European networks, including  
FERA CEO Elisabeth Sjaastad, a 
meeting  with local stakeholders 
was organised to introduce Malta's 
national cultural policy and Valetta's 
bid to become European Capital of 
Culture in 2018.  

There is currently no association   
for any category of film 
professionals in Malta, but Elisabeth 
Sjaastad met with Malta's MEDIA 
Desk representative and discussed 
the possibility of FERA assisting the 
local filmmakers in setting up a 
Maltese association. FERA will  
start the process by inviting Maltese 
directors to come as observers to 
FERA's next General Assembly in 
June 2012. 

 

	  



 

 

European Film AwardsLUX Prize 
  
The winner of the 2011 LUX film 
Prize is "Les neiges du Kilimandjaro" 
by Robert Guédiguian. European 
Parliament President Jerzy Buzek 
presented the prize to the French 
producer at a formal ceremony in its 
Strasbourg plenary chamber on 16 
November. The film questions the 
injustices of today's societies and 
their political and trade union 
conflicts, and makes a plea for 
tolerance. The other two finalists 
were "Attenberg" (Greece) by   
Athina Rachel Tsangari and "Play" 
(Sweden-France-Denmark) by 
Ruben Östlund. 

Presenting the prize, President 
Buzek said: "The European 
Parliament's LUX film prize serves 
as a reminder that what unites us is 
stronger than what divides us.          
It reminds us that the values, 
freedoms and indeed self-criticisms 
we share, are worth fighting for.       
It also reminds us that European 
movies have nothing to envy non-
European productions." 

The European Parliament's LUX 
prize is awarded each year to films 
illustrating values that constitute 
European identity, the diversity of 
cultures in Europe or debate on the 
European Union integration process. 

The €90,000 prize money will pay to 
sub-title the winning film in the EU's 
23 official languages, adapting the 
original for people with visual or 
hearing handicaps, and the cinema 
launch or production, in each 
Member State, of a 35mm or digital 
copy. 

NEWS: Awards 

Auf der anderen Seite    
Fatih Akin  

Le Silence de Lorna       
Jean-Pierre and Luc 
Dardenne 

Welcome                     
Philippe Lioret   

Die Fremde                        
Feo Aladag 

Previous LUX Prize winners: 

More than 2,500 members of the 
European Film Academy - filmmakers   
and film industry representatives from 
across Europe - have voted for this year’s 
European Film Awards. At the awards 
ceremony in Berlin on 3 December, saw 
especially Danish and British filmmakers 
take home awards in the major categories. 
These were some of the winners: 

European film               
Melancholia by Lars von Trier                                   
Best director                                                    
Susanne Bier for In a Better World                          
Best screenwriter                                                  
Jean-Pierre and Luc Dardenne for The Kid  
with a Bike                                                          
Best documentary                                                  
Pina by Wim Wenders                                              
Best Actress                                                          
Tilda Swinton for We Need to Talk About Kevin                                                             
Best Actor                                                              
Colin Firth for The King's Speech        
European Discovery  
Adem (Oxygen) by Hans Van Nuffel              
European Achievement In World Cinema  
Mads Mikkelsen                                                
European Film Academy Lifetime 
Achievement Award 
Stephen Frears                                                    
People's Choice Award 
The King's Speech by Tom Hooper 

While Danish film enjoyed  
another successful year,   
crowned by impressive wins at 
the European Film Awards, the 
production company that has 
become synonymous with 
cultivating their most prolific 
directorial talents, Zentropa,     
has been in financial trouble in   
recent months. Producer Peter 
Aalbæk Jensen has announced 
that the company can no longer 
afford to work with new    
directors. He is concerned that    
a whole generation of Danish 
filmmaker talent could be lost     
as a result of the financial crisis:  

"Statistically it takes 10 years   
and 3 films to foster a major 
director such as Susanne   
BIer, Niels Arden Oplev or   
Lars von Trier. We can't    
afford that now, and that's    
one of the consequences     
that will hit us in five to ten 
years".  

  

	  Susanne	  Bier	  	  	  ©	  	  EFA	  

EP	  Presidents,	  Culture	  Committee	  Chair	  Pack,	  and	  filmmakers	  at	  the	  European	  Parliament	  in	  Strasbourg	  	  	  ©	  Lux	  Prize	  	  



 

 

 

By FERA Chief Executive                                                   
Elisabeth O. Sjaastad 

EDITORIAL   

Food for Thought 
 In her recent speech in Avignon, 

France, Digital Agenda Commissioner 
Neelie Kroes, gave a speech that has 
stirred mixed emotions in the creative 
community. Kroes said: 

”We must be concerned about the fate 
of Europe's struggling artists and 
creators. Art feeds the soul. But who 
feeds the artist?” 

Although we genuinely appreciate the 
Commissioner’s concern, the question, 
however well intended, feels a little 
condescending. Not only do artists try 
very hard to feed themselves, but in 
fact what artists create feeds a whole 
industry. So in a manner of speaking 
artists help to feed Europe.   

But today the economic rewards for 
the jobs and growth that our creative 
work generates, are not fed back to 
the creators and risk-takers of the 
value chain. This is not sustainable.  

When the artist bakes a cake, he or 
she only gets to keep a thin slice. A 
discussion paper published in 2004 by 
the economist William Nordhaus tried  
to establish exactly how thin that slice 
is. Nordhaus reckons that innovators 
capture a minuscule 2.2 % of the total 
social benefit of their innovations.  

But the reason for this imbalance is 
hardly the legal framework itself, as 

Commissioner Kroes goes on to 
suggest. In fact the reasons she lists  
for having existential qualms about 
copyright, is simply that some people 
"hate it" and that enforcing it is 
expensive.  

One of her answers to our troubles is 
the new opportunities offered by ICT, 
the sector that relies on a cousin in the 
intellectual property family: Patents.  

Commissioner Kroes has, to my 
knowledge, no objections to the 
concept of patents in the digital era.  

Tech giants and telecoms are currently 
engaged in patent wars and slug it out 
in sealed courtrooms, but they do  
stand shoulder to shoulder in the very 
public attack on copyright, the go-to 
excuse being that it's an "obstacle" to 
the single market.  

They fight tooth and nail not to pay 
creators their fair share in the form of 
licensing fees or private copy levies.  
All the while their growth is on the back 
of those "content" creators. If we were 
still using mobiles just to talk or send 
text messages, who would need a 
smartphone? 

During a debate in the European 
Parliament during the 2010 European 
Innovation Summit, I asked the Nokia 
representative how much they 

calculated on saving, if they 
succeeded in weakening copyright. 
She declined to answer. 

Her colleagues at Google have been 
more successful in subverting 
copyright by deploying a Trojan horse 
called Creative Commons: A system 
that helps artists give away their 
works for free. In his well researched 
book "Free Ride" Robert Levine 
exposes the smoke screen "public 
interest" foundations and ties to 
academic institutions that Google has 
engineered to push their self-serving 
agenda in recent years. Google's 
Executive Chairman Eric Schmidt  
has even put his mother-in-law on  
the board of Creative Commons 
(which is apparently her only   
relevant credential for being on it).  

Incidentally, Google is being 
investigated on both sides of the 
Atlantic on charges of abusing its 
dominant market position. Last week, 
Schmidt was summoned to Brussels 
to meet with Competition 
Commissioner Almunia. It is 
understood that the Commission has 
compiled a 400-page "statement of 
objections" that it may pass to  
Google within the next eight weeks 
outlining its findings against the 
company, which Financial Times 
reports to be "multiple and 
multifaceted abuses". 



                         

Yet Commissioner Kroes seems happy 
to be sending more business Google's 
way. 

The recent Commission 
Recommendation on digitisation of 
Europe's cultural heritage, gives Google 
7 years of ”preferential commercial use” 
of our cultural heritage masterpieces in 
return for their digitisation services in 
public-private partnerships with under-
financed and understaffed European 
public institutions. 

Wednesday 7 December, marked a 
"historical" occasion, said the rather 
pompous invitation. For the first time, 
the three organisations ETNO 
(telecoms), GSMA (mobile operators) 
and Digital Europe (hardware 
manufacturers) came together to....  
host a party.  

Although the cheap trick of touting 
industry cooperation delivered the 
presence of Commissioner Kroes,  
these clever operators may have 
overplayed their hand with this event. 

On the eve of EU leaders arriving in 
Brussels for the euro crisis summit,   
ICT executives feasted on oysters and 
champagne, a spectacle that, at least  
in American politics, goes under the 
label of being "out of touch".  

And even more so, given that the EU 
has decided to support telecoms to the 
tune of € 9.2 billion in the next 7-year 
budget period. If the euro survives, that 
is. 

Meanwhile Commissioner Kroes had   
to suffer through ecstatic propaganda 
speeches by each of the 3 hosts, and 
by the time Digital Europe's CEO 
delivered a speculative tribute to Steve 
Jobs, and thanked "Neelie, our 
Commissioner", her face had frozen 
over. 

”I understand this is a historical event, 
that there are three of you paying the 
bill. That’s a good idea in this time of 
economic crisis,” said Commissioner 
Kroes with no small amount of sarcasm 
as she took to the podium. She pointed 
out that she does not come to such 
events very often, and prefers to do 
business in the office.  

	  

Seemingly demotivated, she then 
ditched her prepared ”keynote” speech 
saying: ”You all know my message”.  

Indeed the ICT industry does, and 
cheers it on. As a creator I had hoped 
she would tell them to pay some other 
bills too… 

Or at least make the case for an 
innovative business model, something 
like a Food-for-Thought Programme for 
artists, except….we already have that. 
It’s also known as Intellectual Property 
Rights.  

At the end of the day, the main 
message we artists want to take away 
from Commissioner Kroes is something 
else she said in her Avignon speech: 

”Legally, we want a well-understood  
and enforceable framework.  

Morally, we want dignity, recognition 
and a stimulating environment for 
creators.  

Economically, we want financial reward 
so that artists can benefit from their 
hard work and be incentivised to create 
more.  

I am an unconditional supporter of 
these objectives”.  

So are we. Dear Commissioner Kroes, 
you are our Commissioner too. But let’s 
work with copyright – or authors’ rights 
as we in Europe like to call it – and not 
against it. 

 

 

Elisabeth O. Sjaastad 
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AGENDA 

”…and this here, next to the tin-opener, is the new  
Arri Alexa 35mm digital camera…” 

 

9 – 11 December                        
Summit on freedom of artistic 
expression in Copenhagen                                     

15 December                                 
Access to Culture Platform Workshop                    
Access to Culture in the Digital Era:    
A Citizen's Right - From Potential, to 
Practice to Policies. Brussels, Place 
Flagey 18, 16.00 - 20.00 

This work programme has been funded with support from the European Commission. 
This publication reflects the views only of the author, and the Commission cannot be held 
responsible for any use which may be made of the information contained therein. 

FERA Creative Council                                      

Marco Bellocchio                                                     
Michael Haneke                                                        
Agnieszka Holland                                                           
Neil Jordan                                                                            
Alan Parker 

FERA Executive Committee 

Chairman & Vice President                                                         
Piers Haggard (UK)                                       

Vice Presidents                                                          
Gabriel Baur (Switzerland)                                        
Michel Andrieu (France)        

Honorary Treasurer                                  
Håkan Bjerking (Sweden)                                      

Hrvoje Hribar (Croatia)                                          
Maurizio Sciarra (Italy)                                               
André F. Nebe (Germany)   

ALAN PARKER CARTOON  

FERA wants to gratefully acknowledge financial support for 2011 
from SACD, DUK, TROMB, FILMJUS, NFF and especially  
Croatian Film Directors' Guild who hosted our General Assembly. 


